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WHO WE ARE
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Leeds Playhouse has been one of the UK’s
leading producing theatres for 55 years. We are
an award-winning cultural hub, a place where
people come together to share stories, spark
creativity and experience world-class theatre in
the heart of Yorkshire.

At the heart of our purpose is a belief in
thetransformative power of theatre. We are
driven by a social mission - to create work that
speaks directly to the people of Leeds, reflects
their lives, and opens up new possibilities

for everyone who calls this city home. Our
productions, projects and partnerships are rooted
in the belief that culture should be accessible to
all, and that theatre can be a catalyst for change.

The Playhouse has a proud history of inclusive
practice, community connection and civic
responsibility. We work closely with people across
our region to ensure our work is representative,
relevant and resonant. Our commitment to
inclusivity is embedded in everything we do, from
our artistic programme to our participation work
and building design.

This warm, open approach has been recognised
nationally. In 2022, Leeds Playhouse was named
Most Welcoming Theatre at the UK Theatre
Awards, a testament to our commitment to
creating an accessible, inclusive and creative
space at the art of the Leeds City Region. Our
productions continue to receive national acclaim,
In 2025, our production of Animal Farm won the
UK Theatre Award for Best Revival and a range
of our productions were nominated for Olivier,
Black British Theatre, Asian Media and What’s
On Stage Awards. For three consecutive years,
Playhouse performers have won Best Performer
in a Musical, and in 2024 our production of Oliver!
was named Best Musical.
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We are recruiting for a talented, creative,
passionate and data-focused leader for the

role of Head of Marketing within our Audiences
Directorate. The role oversees the Marketing
team and project-manages marketing campaigns
that drive ticket sales, revenue and engagement
across our extensive programme of produced and
visiting shows. The role holder will lead marketing
activity that retains, builds and widens Playhouse
audiences, and raises awareness of the Leeds
Playhouse brand.

You will be responsible for campaigns and
marketing content creation for all audiences

and participants, across both online and offline
channels. You will leverage audience insight

to deliver successfully against organisational
objectives. This will involve leading on key
organisational projects to increase the reach of our
shows, artistic development, community activities
and facilities.

You will work closely with colleagues across

the Audiences team, Producers, the Playhouse
Connect Community Engagement team, the wider
Playhouse, and proactively with external partners.

Leeds Playhouse is embarking on an exciting
new chapter in its history, following a recent
transformative building redevelopment, a brand
refresh, and the appointment of a new Chief
Executive and Artistic Director.
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THE MAIN DUTIES AND
RESPONSIBILITIES OF THIS ROLE ARE:

* To lead the Marketing team, including a
Senior Marketing Officer, Marketing Officer and
Graphic Design Officer, managing marketing
planning and delivery for Leeds Playhouse, and
ensuring team priorities align with sales and
organisational objectives

* To be responsible for marketing campaigns,
ensuring they are delivered creatively, on brand,
on time and within budget, including managing
relationships with media buying agencies

* To work collaboratively with the Director of
Audiences, Head of Communications and Head
of Sales and Audience Data to manage and
coordinate projects

* To maximise ticket sales and achieve box
office targets, whilst ensuring participation and
audience diversity targets are also met

* To ensure audience development plans are
created, delivered and evaluated to meet
business plan objectives, working across
Playhouse teams to identify and test initiatives
that grow awareness, engagement, audiences
and sales, and to increase organisational
knowledge of potential audiences

* To plan and evaluate multimedia campaigns
and contribute directly to season planning
sessions

* To lead on the website and, alongside the
Communications team, coordinate and develop
the Playhouse’s social media presence, ensuring
content is engaging, on brand and supports
sales

* To support increased earned income

by developing marketing plans for food
and beverage offerings, conferencing and
merchandise

DUTIES AND RESPONSIBILITIES

* To facilitate close collaboration with Artistic
Planning, Playhouse Connect, Furnace

(artist development), and Fundraising and
Development teams to market the full Playhouse
offer

leedsplayhouse.org.uk
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* To ensure marketing assets are accessible to
all audience members and participants

* Together with the Director of Audiences and
Graphic Design Officer, to ensure all marketing
content and design is on brand

* To manage show and marketing overhead
budgets, ensuring efficiency and an effective
return on investment

* To ensure the team adheres to briefing,
reporting and evaluation processes,
ensuring consistency of approach, effective
communication and future learning

* To manage promotional video provision for the
Playhouse

* To lead on the generation of original artwork
and copy for Playhouse productions

GENERAL RESPONSIBILITIES

Support the Audiences team in the provision of a
comprehensive service

Champion, adhere to and implement Leeds
Playhouse policies and procedures, including but
not limited to:

+ Safeguarding

* Health and Safety

+ UK GDPR and data protection
+ Access and Inclusion

* Environmental sustainability

« Equal Opportunities

leedsplayhouse.org.uk
0 @leedsplayhouse
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DUTIES AND RESPONSIBILITIES

* Work with all departments to ensure the
people of Leeds have access to the resources
Leeds Playhouse offers

* Play an active role in the life of the
organisation, working across departments to
develop a positive and engaged organisational
culture

* Undertake any other reasonable duties as
required

* The duties and responsibilities outlined are

not exclusive or exhaustive. The post-holder
may be required to undertake other reasonable
duties appropriate to the level of the role,
without changing the general character of the
post. Appropriate training and equipment will be
provided.
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KEY RELATIONSHIPS

The Head of Marketing is part of the Audiences
Directorate. You will be managed by the Director
of Audiences and will line-manage the Senior
Marketing Officer, Marketing Officer and Graphic
Design Officer.

INTERNAL

* Director of Audiences

* Head of Communications

* Head of Sales and Audience Data
* Theatre Manager

* Audiences Department
(including Communications, Sales
and Front of House teams)

* Colleagues across all departments
EXTERNAL
* Media buying agencies

* Marketing suppliers
(print, distribution, videography)

+ Other arts marketing professionals

* Touring company and co-producer marketing
contacts (regional, national and international)

« External co-producing partners
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ESSENTIAL

* Experience in an arts or marketing line
management role

+ A demonstrable passion for theatre

* A thorough understanding of campaign
management (online and offline) and project
management

* Experience of analysing, evaluating and using
data

* Excellent written and verbal communication skills
* A methodical and organised approach to work

+ Aptitude for working with other organisations,
designers and external partners

+ Ability to work to deadlines and under pressure
* A creative approach to problem-solving

* Ability to communicate appropriately with
individuals at all levels

* Ability to lead and work effectively as part of a team
* Ability to make independent decisions

* Excellent IT skills, with familiarity with standard
office software (e.g. Word, Excel, PowerPoint)

* Reliable time-keeping with a flexible approach
to working hours

PERSON SPECIFIGATION

DESIRABLE

* Experience working with digital platforms,
including websites, content management
systems, sales systems and customer relationship
management (CRM) systems

* A recognised marketing qualification
(CIM or degree)

* Experience managing campaigns via external
media buyers

* Experience working in the arts
or not-for-profit sector

* Knowledge and understanding of the Spektrix
ticketing system

* Knowledge and understanding of VisitOne

leedsplayhouse.org.uk
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Leeds Theatre Trust Limited Charity No. 255460
VAT No. 545 489017 Company No. 926862 England & Wales.
Registered address: Playhouse Square, Quarry Hill, Leeds, LS2 7UP

FIND US AT

Playhouse Square,
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